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The main purpose of this work is to identify key success factors for
survival and growth of start-ups in India and Germany. As start-up
activities are promoted by a variety of governmental inducements,
it is yet to be determined how long-term economic prosperity can
be achieved. The elaboration is focused on knowledge and
technology based start-ups as they play a key role for economies in
the context of digitization.
First, it is obligatory to determine relevant governmental
inducements and how they drive the fundamental willingness to
start-up innovative businesses in India. In this context, among
others, academic related programs and facilities must be identified
for mapping the start-up ecosystem. This will cover governmental
approaches and initiatives taken for promoting start-up activities
in respective nations (India and Germany) preceded by a
quantitative analysis of general entrepreneurial activity in India
and Germany using suitable indicators.
Subsequently, general hypotheses on start-up survival and growth
must be elaborated. A cross-national empirical survey among
technology and knowledge based start-ups and venture capitalists
in Germany and India will be realized to verify relevant factors.
The research work closes by proposing governmental approaches
to strengthen longstanding start-up persistence.
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